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Bryan Durocher believes that health,
wiellness and beawly are an organic process,

Hojung Lee
Katalin Berenyi

Co-founders
Erborian
www.erborian. com

Erborian is a skin care brand
Ehat demonstrates the unigue I'{'\-'\-\.l-\.|l:lil'.|||..'-\.
when complementary skill sets and a global
oullook e rge II-:'||.|'.5 Lee aingd Katalin

Berenyi are LOréal veterans— Lee eme
Irevmy the labs, while Berenyi worked as
international marketing director for several
brands. Together, they have combined
Eorean medicinal herbal Ty T o |"I'.|

~peeel

0 20w Knew

and has applied this ingght and his industry
capertise 1o coach, consult and edwecate
ghotal audiences, Durocher specializes in
working with manufacturers, professionals
and consumers to develop an in-depth
understanding of individual communication
styles.

“The relationship between a dlient and a
heaty wiellmess professional is one of the
most personal and intiesate relationdhips
on the planet)” said [Purocher, “1 started
my career as an image consultant, and time
after time, | witnessed the migic of physical
transtormation, When a Person gels experl
advice on their appearance, puts together a
life game plan. and books in the mirror and
feels confident and attractive for the first
taiie ini Uheir life, it becomes & .'.ur.n':.-u: fiag
enormaous change.”

As an author, Doarocher has also looked
an _u;l-ll'-.ll Lrends (from spa trends fo
consumer/marketer-ooined product bue
wiords anmd Lheir impact on raw materials),
Ehe svne rb'_il.'x-\. I|_'.|I:|_'|_‘| .||'-.| | ] .|§,||_||'. :"'i?:l‘l
i busipess, He expresses this unadersta |:4,:i||1,-
to manukacturers and beauty professionals
in order for them to create langible resulis
An international spa and beauty expert
Duracher serves 35 an Cxpeerl fior Health
Journal TV and Life and Leisure TV, and has
Béeen feafured on MNELC,

|'.|-\.r-.|.'r|'. cosmelic sg lenee o crcale 1o |'||||.|-\.

they call “adaprogenes,” designed 1o balance

the biological processes of the skin's aging
L0 INCTCASE A0 -c'|:.I..'||_"I.\, ' E |'||_| L IET '.h.'||::|
sontinued use. [n addition to this blend of
the ancient and modern, the validity of the
Karean phytotherapy-based ingradisnts are
Ml ||'.Il.=l.I_L;|1 cuwrrent test methods al) .'|||||'|l_[
the research and the manufaciuring process,

Anne Sempowski Ward

President and GO0
Fashion Fair Cosmetics
wwnw. fashionfair.com

Mot oaly did Anne !~:'|:1r|| sk Wards
ARCE AT ||'.r||I_Il_lh e |'||._|,rk.|_-||||-r-_ Fank
at high-powered global corporations to a
Lo Jeveel management position at Fashion
Fair Cosmetics nod folkoy the beaten path,
it was marked by a numbser of firsts thar
II II.I'\-l.'.Il e that rl'u,- "h.'.J-,l ||;'\-\.-. I:r.\j_l.ﬂ_'h_'\l \I::Iﬂ n
makes all the diference.

Ward joined P&G in 1996 35 A Process
EMEINCTE, and in 1998 made what the
company calbed an '|11:,'-r-~\.'.-.lq-|'1-.'-.| Maye
tcr ihe marketing department. She spent
more than a decade at the company, where
she led several brands and categories,
created the “Total You™ beawty plagform
across P&las L'IF:E:I_"\-' hl_‘.l_|[:| tlr..-mﬁ-_ .j_||d_
launched significant African-American
marketing programs—a role she continued
1N as assistant vice 3‘-r'-_--.|..]...-|;: o Adrecan
A ITRETRCAN Markeling for the Coca-Coly
Campany. She was also the youngest and
hrst Afmcan-Amencan trustee on the
PG Fund, the entity responsible for all
af P& philanthropdc giving.

“With her zeabius understanding of the
ever-changing marketplace, she i well-
positionsd 1o meet the challenge to help
revolutionize Fashion Fair Cosmetics” said
Linda Johnson Bice, president and CEC,
lohinson Publishitg Company, of which
Fachion Eair Cosmeetics is & 'n.l'rn |'\. -;'H'.';'lq.'q.l
subsidiary
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